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Take a look at what parents had to say about 
what it takes to become back-to-school ready.

598 
Responses

19%  Preschool

54%  Elementary

26%  Middle

16%  Jr. High

33%  Sr. High

Very
Excited
Parents

Very
Excited

Kids

top 5
most talked about

Seeing friends
again 81%

prepared

parents

Read Over
the Summer

86%

40% 31%

kids 82%

60%Somewhat
in Advance

Well in
Advance 31%

6%
3%

Last Minute
Scramble
Wait Until

School Starts

#1

#2

#3

#4

#5

Back to school
shopping 39%
Starting
extracurricular
activities 33%

Classes 31%

First day of 
school outfit 28%

Start school Routine 

in Advance
1 Week Before    35%
2 Weeks Before  27%
1 Month Before  19%
I Wish!                   11%
Night Before        8%

top 5
Preferred channels 

of communication

Bus
61%
Get a Ride
34%
Walk
4%
Bike
1%

Get to School by

Activities
School related

86%

AVERAGE SPENT
per child

on supplies

top 2 factors
THAT INFLUENCE SPENDING

purchased school supplies from

price 67%
Convenience/location 43% 

$$$

on clothes

$205

$308

Off Campus

62%

lunch

Bring 39%
Buy 28%

both 33%

CHURCH

37%
Non-school sports

58%

school sports

49%
volunteering

34%

theater

20%
music

48%

work

19%

Other

6%
Clubs

44%

Favorite Subjects
Physical education

Science

46%
45%

math 44%
art 43%
Music 39%
History 23%
English 19%
Language 11%
don’t have one 10%

Big Box Stores  90%
Local Stores  33%
Online  31%
Dollar Store  29%

Mall  24%
Outlet Stores  23%
Drug Store  14%
Grocery Store  14%

Text  61%

Letter  35%

Newsletter  27%

Social Media  27%

Email  86%
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